
BUS 407 : Advertising and Social Media 

In this course students explore emerging social media technologies and the benefits and detriments they bring. Topics 
include: a study and the application of relevant advertising principles and various forms of social media (strengths, 
weaknesses and ethical concerns). 
Credits  4 
Prerequisites 
BUS 231, permission of instructor 
Semester Offered 
Offered fall of even-numbered years 
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