
GBUS 501 : Marketing Strategy and Decision-Making 

Leaders of successful companies understand the importance of marketing strategy and key marketing decisions. This 
course explores the industry/product life cycle and appropriate competitive strategies and then takes those decisions 
deeper to include the alignment of business strategy with value disciplines, core purpose, core values, core 
competencies and the marketing mix. 
Credits  2 
Semester Offered 
Offered fall 
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